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When you separate from your spouse (common-law or married), your entitlement to government 
benefits may change significantly.  Remember, the amount of your CCTB and your GST credit 
payments is dependent on your family net income based on the information Canada Revenue 
Agency has from your income tax returns.

Once you have been separated for 90 days, you become entitled to have your CCTB and GST credit 
payments be recalculated based on your new family net income, likely significantly lower than you 
and your spouse together.  In order to have your benefits recalculated, you must submit a CRA 
document entitled “Marital Status Change” available through the Government of Canada website.

After separation, if the children spend about 50% of the 
time living with each parent, you may be entitled to share 
eligibility for the CCTB and for the child portion of the 
GST credit.  If this is the case for your family, you must 
submit a CCTB Application form and indicate this shared 
parenting regime.  Once the form is processed, each parent 
will be individually assessed for eligibility.  Also, each 
parent will receive this credit on a 6-month on, 6-month off 
rotation.  If one parent is ineligible for the credit because 
their family net income is too high, then the eligible parent 
will receive the credit for 6 months, and the ineligible parent 
will not receive any credit for the remaining 6 months.

Feel free to contact Stephanie to answer your questions or 
to set up a consultation.

When you buy a pair of shoes, you know they won’t last 
forever. Rather, you understand that you’ll have to replace 
them in time as they become worn out and lose their 
comfortable fit. It is the same with dentures, even though 
many denture wearers believe that dentures should last a 
lifetime.
The average lifespan of any denture is between five and 
seven years. Why, because the conditions of a person’s 
mouth change over time while dentures do not, a denture 
cannot do its job properly in most cases for longer than this.

You may notice that your dentures may be loose or the teeth 
may have become worn down and find it difficult to eat 
certain foods. Your face may look older or sunken in as you 
begin to lack support around your mouth. Your dentures may 
also have begun to cause you discomfort or pain. These are 
all signs that your denture no longer fits or functions properly 
with the current contours of your oral cavity.
Your dentures were constructed to fit your mouth at the time 
they were made. They will not change with you over time as 
your ridges naturally shrink and supporting tissues change. 
This change will be more rapid with some patients than with 
others and is affected by the condition of your health and 
medications being taken.

When you reach the point where your dentures are too loose 
to be comfortably worn, or where your facial appearance 
becomes noticeably changed, you should make an 
appointment with your Denturist. Or better yet, annual visits 
with your Denturist are the best way to help you maintain and 
decide when to replace your dentures.
Wearing dentures that are 10 or 15 years 
old can cause changes in your mouth that 
are often irreversible. The longer you 
delay replacing your worn and loose-
fitting dentures, the more your appearance, 
health and comfort will be affected, often 
gradually and without even noticing.
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Early evaluation of dental development allows for 
both the early detection of problems and greater 
opportunity to provide effective treatment for your 
child. In certain situations, simple appliances, when 
used appropriately at an early age, can be effective 
as an alternative treatment to future jaw surgery 
for your child. Your dentist can monitor your child’s 
growth and development and initiate treatment (or 
refer out to an orthodontist) when it is necessary.

Early orthodontic intervention (for ages as early as 7 
years old) can create room for crowded teeth, reduce 
the risk of dental trauma on protruded anterior teeth, 
reduce the need for the removal of teeth when your 
child is older, and reduce treatment time with braces. 
As well, evidence supports the theory that early 
growth modification can lead to the improvement 
of certain jaw discrepancies, which, if left untreated, 
would require jaw surgery in the future.

What dental problems should I be looking for in my 
child?
Early orthodontic treatment is effective and desirable 
in certain situations. Some of the growth and dental 
development issues that you should look for are:
•	 Crowding which prevents the normal eruption of  
	 adult teeth

•	 Rotated teeth
•	 Excessive Overbite - deep vertical overlapping of  
	 the top front teeth over the lower
•	 Excessive Overjet - large horizontal overlapping of  
	 the top front teeth over the lower
•	 Crossbite of the front or back teeth - top front teeth  
	 bite behind the lower front teeth
•	 Openbites - areas where the upper and lower teeth  
	 do not touch
•	 Narrow upper dental arch (a “V” shape dental arch)
•	 Adult front teeth protruding out - in danger of  
	 being traumatized
•	 Tipping of teeth thereby altering the eruption of  
	 other teeth
If you have any questions or concerns about your 
child’s growth and dental development, be sure to 
ask your dentist.
Dr. Eliasson and Dr. Jamal are General Dentists that are both members of the International Association 
for Orthodontics and can assist you in answering any questions you may have in regard to orthodontic 
treatment for your child.

Why Early Evaluation of Dental Development is Important for Your Child
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As most consumers are familiar with residential form reports, I will restrict this article to 
discussing a residential “Form Format” report – the 8½" x 14" form with various check-off boxes 
and short narrative spaces. First I would like to state that the form style or format does not make a 
report good or bad, it’s the content that’s important.

While there are technical standards required for appraisal reports, the average consumer would 
not be aware of these, so I will limit my comments to a more practical point of view.

Simply put, aside from whether or not the value conclusion meets your expectations, the report 
should provide enough detail and analysis to permit a reasonable reader to reach a similar conclusion.  

At the end of reading the report, you should have a clear understanding of who the report was done for, who are the 
intended users of it and why and for what use the report was done. Furthermore, the various descriptors should be in 
sufficient detail to allow your mind’s eye to visualize the value-impacting features of the property fairly well – without 
the need of photographs. You should also have read about the market conditions the property is exposed to - in enough 
detail to give you a basic understanding of local economics. Certainly, all sections of the report should be completed.

More specifically, things to look for that may suggest a less than diligent appraiser include – using outdated forms 
(last major revision done in 2004), using large font and all caps in narrative sections to take up space that should be 
filled with pertinent data, narrative sections nearly void of data, not filling in all the sections of the report, inconsistencies 
from one section to the other, extensive use of general qualifiers (similar/inferior/superior, pt finished, fully finished) 
when specific data should be used, etc.

In summary, while there are many regulations, rules and 
standards governing the appraisal process, they can generally be 
summarized into two broad concepts, that being, the report cannot 
be misleading and it has to have enough detail to add insight/value 
to the average consumer.

If at the end of reading the entire report, you do not have a 
fairly clear image in your mind’s eye of the property, the market 
and the appraisal concepts used in the report, you should question 
the appraiser to find the answers.

What To Look For In An Appraisal Report!
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Once you have determined your advertising 
budget, you must decide how you will allocate 
your advertising dollars.

First, you will have to decide if you’ll do any 
institutional advertising or only promotional 
advertising.

After you have set aside an amount on which 
to build your image (if that is your plan for the 
year), you can then allocate your promotional 
advertising in a number of ways. Among the most 
common breakdowns are:

Departmental Budgets
The most common method of allocating 

advertising dollars is the percentage of sales. The 
departments or product categories with the 
greatest sales volume receive the biggest share of 
the budget.

In a small business or when the merchandise 
range is limited, the same percentage can be used 
throughout. Otherwise, a good rule is to use the 
average industry figure for each product.

By breaking down the budget by departments 
or products, the goods that require more 
promotion to stimulate sales can get the required 

advertising dollars. Your budget can be further 
divided into individual merchandise lines.

Total Budget
Your total budget may be the result of 

integrated departmental or product budgets. If 
your business has set an upper limit for advertising 
expense percentage, then your departmental 
budgets, which are based on different percentages 
of sales in each area, might be pared down.

In smaller businesses, the total budget may be 
the only one established. It, too, should be divided 
into merchandise classifications for scheduling.

How To Allocate Your Budget

Your Meridian Booster Advertising 
Representative can help you with planning 

your business advertising.
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